Desighing Hospitality and Retail Interiors for Brand Identity
and Customer Engagement

Part 1: Roleplay Dialogue

Scenario: An Interior Architect is designing hospitality and retail interiors to
enhance brand identity and customer engagement with a colleague.

Kenji: Hi Sophia, I’'ve been thinking about how we can enhance the guest
experience flow in the new hotel lobby design.

Sophia: That’s a good point. The entrance should feel inviting and guide guests
naturally toward the reception area. We can use experiential design to create
an emotional connection with the space.

Keniji: Right. For the retail section, we need a strong retail display strategy
that highlights key products and encourages exploration.

Sophia: Absolutely. Strategic product placement and good lighting can
enhance visibility and influence customer behavior.

Keniji: Also, for a high-end feel, we should focus on luxury materiality—
premium finishes, elegant textures, and refined color palettes.

Sophia: | agree. The materials we choose will set the tone. For example,
marble countertops and velvet seating create a sophisticated atmosphere.

Kenji: Exactly. And for the overall look, we need to establish a thematic
ambiance that aligns with the brand’s identity.

Sophia: Yes, whether it’s a minimalist modern style or a cozy boutique feel,
consistency is key.

Kenji: Let’s prepare a mood board and some 3D renderings to visualize these
concepts.



Sophia: Great idea! That way, the client can see how all the elements come
together before we finalize the design.

Part 2: Comprehension Questions

1. What is Kenji’s concern about the hotel lobby design?
A) The reception area is too small
B) The guest experience flow needs improvement
C) There aren’t enough seating areas
)

D) The walls need to be repainted

2. How does Sophia suggest improving the retail display strategy?
A) Using strategic product placement and lighting
B) Removing decorative elements to create more space
C) Reducing the number of displayed products

D) Focusing only on high-end customers

3. Why do Kenji and Sophia emphasize thematic ambiance?
A) To create a visually striking contrast between areas
B) To reduce material costs
C) To accommodate as many furniture styles as possible
D) To align with the brand’s identity

4. What is their next step in presenting their design concept?
A) Ordering furniture samples
B) Conducting a customer survey
C) Visiting other hotels for inspiration
D) Creating a mood board and 3D renderings

Part 3: Vocabulary Definitions (Japanese Translations)

1. Experiential design ({8ER%Y 5 ¥ 4 /) - A design approach that focuses

on creating memorable and immersive user experiences.



2. Retail display strategy (/NET 4 X 7L £ BiE&) — The method of

arranging products in a store to maximize sales and customer
engagement.

3. Guest experience flow (7 & F &R D i #1) — The natural movement and

interaction of guests within a space.

4. Luxury materiality (i 3&H D 2EIR) - The use of premium materials to

convey sophistication and exclusivity.

5. Thematic ambiance (7 — <D % % FHX) - The overall atmosphere

of a space that reflects a specific style or brand identity.

Part 4: Answer Key

1. What is Kenji’s concern about the hotel lobby design?

B) The guest experience flow needs improvement

2. How does Sophia suggest improving the retail display strategy?

A) Using strategic product placement and lighting

3. Why do Kenji and Sophia emphasize thematic ambiance?
D) To align with the brand’s identity

4. What is their next step in presenting their desigh concept?
D) Creating a mood board and 3D renderings



