
Market Segmentation and Target Audience Discussion 

 

1. Role-Play Dialogue Text (Approximately 10 minutes) 

Characters: 

• Sophia – Marketing Manager 

• James – Product Manager 

Setting: 
A meeting between the marketing and product teams discussing how to refine 
their market segmentation strategy to optimize their target audience reach. 

Sophia: Good morning, James. I wanted to discuss how we can refine our 
market segmentation to better target our audience. 

James: Good morning, Sophia. That sounds like a great idea. If we segment the 
market more precisely, then we could tailor our product offerings to each 
group’s specific needs. 

Sophia: Exactly. We’ve been analyzing our customer data, and we’ve identified 
three primary segments: budget-conscious buyers, premium customers, and 
tech-savvy early adopters. 

James: That makes sense. But how do we ensure that our messaging reaches 
each segment effectively? 

Sophia: We could customize our advertising strategies. For example, if we 
emphasize affordability in our marketing, we might appeal more to the budget-
conscious buyers. 

James: That’s a good point. Also, if we focus on premium features and 
exclusivity, we could attract high-end consumers. 

Sophia: Precisely. And for tech-savvy early adopters, we should highlight 
cutting-edge innovation and user experience in our promotions. 



James: That sounds like a solid approach. Have we determined the most 
effective marketing channels for each group? 

Sophia: Yes. If we target budget-conscious buyers, then we should focus on 
social media and discount-driven campaigns. If we want to engage premium 
customers, then we need high-end brand partnerships and luxury events. 

James: That aligns well with our product strategy. If we integrate this 
segmentation approach into our marketing campaigns, then we should see 
better engagement and conversion rates. 

Sophia: Agreed. Let’s finalize the details and present our strategy to the 
leadership team. 

James: Sounds good. I’ll prepare a report with our recommendations. 

Sophia: Perfect. Let’s reconvene next week to review progress. 

 

2. Comprehension Questions and Sample Answers (Approximately 5 
minutes) 

1. What are the three primary market segments identified in the 
discussion? 
Answer: The three segments are budget-conscious buyers, premium 
customers, and tech-savvy early adopters. 

2. How does the company plan to target budget-conscious buyers? 
Answer: The company plans to use social media marketing and discount-
driven campaigns to attract budget-conscious buyers. 

3. Why is it important to segment the market? 
Answer: Market segmentation allows the company to tailor its marketing 
strategies to specific groups, ensuring more effective messaging and 
improved customer engagement. 



4. What marketing approach is suggested for premium customers? 
Answer: Premium customers should be targeted through high-end brand 
partnerships and luxury events. 

 

3. Teacher’s Lesson Points (Concise Version) 

Pre-Class Preparation: 

• Review the dialogue, key vocabulary, and grammar points (modal verbs 
and conditionals). 

• Be ready to explain additional details related to segmentation strategies. 

Introduction (2–3 minutes): 

• Begin with a short discussion on the importance of market segmentation 
in business. 

• Ask the student how companies decide on their target audience. 

• Introduce the lesson objectives: understanding market segmentation and 
using conditionals/modals effectively. 

Reading & Analysis (10 minutes): 

• Have the student read the dialogue aloud. 

• Focus on pronunciation, intonation, and fluency. 

• Highlight key vocabulary (segmentation, target audience, refine, 
exclusive, conversion rate). 

• Explain the usage of conditionals ("If we segment the market, then we 
could...") and modal verbs ("We should focus on..."). 

Comprehension Check (5 minutes): 

• Ask comprehension questions and provide feedback. 



• Encourage the student to rephrase answers using the target vocabulary 
and grammar. 

Role-Play Practice (Remaining Time): 

• Conduct a role-play session where the teacher plays one role (e.g., 
Marketing Manager) and the student another (e.g., Product Manager). 

• Encourage the student to apply key phrases and vocabulary naturally. 

Wrap-Up (2–3 minutes): 

• Summarize key vocabulary and grammar points. 

• Assign a homework task: Write a short market segmentation proposal 
using conditional sentences and modal verbs. 

 


