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Five of the wortd’s most successful businesses

Founded Maln product(s) Fact
American Express 1858 frovel sesvices ¥egan os a delivery service
1 o soft drinks and Coco-Cola Is the mest fomous

Caco-Coio jltice word In the vierld, ofter @K

restouronts with American awner opened flrst Caéé in Londen
Hard Rock Cofe 1971 o rack ‘n’ 16il theme hecouse he htted the hemburaers in Enalend

. jeans and the fitst [eans viere made for men

Levi Strauss 1873 casual ctéthing loeking for gojd in Cafifemnie

alhlgtic-shees and named for the Greak €addess
Nike s sPaifs clothing &t viciory

Seurce: Hoover's Handkaok of W/evid Business 1387
Talk about these gquestions.
Which of these companies or their preducts existin your counity? Are they vety successiul?
What efse do you know about thase companies?
Can you think of three other successiul companies?
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CONVERSATION
A @ Listen and practice

Kelly: I hear yeu're going to open your ownt
restaurant.

Joe: Yeah, I've always wanted my own place.

Kelly: Butisntit a little risky?

Joe: Sure, but in erder to succeed in business,
you need to tdke a few risks - calculated
risks, of course, That's what they taught
mie in business school. anyway!

Kelly: So what do you have to do in order for a
restaurant to succeed in this tewn? I mean,
don’t'you need som.e sert of gimmick?

Joe: Well. I've come up with a concept that
I think will work very well.

B @ Listen to the rest of the conversation
What will be special abeut Joe’s restaurant?
Do you think it will be successfizl? Why or why net?
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E PRONUNCIATION Reduced forms

= Listen and practice, Notice hew these words are reduced in conver

“for” = Har/ “a® = faf “an” =/on/ “te” = /1o “and” =/ond/ or fan/

In erder for a restaurant to succeed, it needs te have great feod and goed service.
For an airline to be successful, it has to maintain a good safety record.

I3 GRAMMAR FOCUS

ir order 1o succeed in business, you need 1o loke o few risks.

To letra obout business, il's 0 good ideo 10 go to busingss school.
in order for a reslouront 10 succead, it hos 10 hove & dood concept
For o restouroni to be profitoble, it hos to hove loyol cuslomers

A Match the information in celumns A and B. {More than one answer is possible.)
Then practice the sentences with a partner. Pay attention to the reduced forms.

A B

1. For a health club to attract new people, a. yeu need to get a talented chef.

2. Inorder to run a profitable restaurant, b. it’s a good idea to offer desserts, too.

3. In order for a dance club # succeed, c. you need to keep up with the latest styles.
4. For a coffee bar to succeec, d. it needs te have great music and lighting.
5. L yrder for a magazine to succeed, e. it has te offer the latest types of equipment.
6. To run a successful clothing boutique, . it has te previde useful information,

B Pair work What other things can the businesses in part A do to ensure success?
Think of two more suggestions for each situation in column A,

E LISTENING B8ig business

Listen te three successful entrepreneurs talk about their businesses.
What are the two most important reasons for each person’s success?
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Unit 12

ﬂ WORD POWER AQualities for success

A Pair work What eualities are importaot for the following?
Add two more adjectives to each list. Then rank them from 1 to 7.

A successful magazine A successful selesperson A successful model
cheap ... clever athletic
entertaining dynamic goed-looking
informative friendly .. hard.working
useful persuasive .. intelligent
well written tough _ patient

B Group work Tell the group the three qualities you feel
81e most impertant for each.

”

“I'or a magazine to be successful, it needa tobe. . ..

ENTREPRENEURS

A Group work Yowr group has decided to open
a business together.

1. Decide on an interesting business to open —
for example, a dance club, a health club.
a music store, or a hair salon.

2. What do you have to do in order to succeed in
that business? Use these questions to identify
at least five different factors.

What are the most impertant things you need
in order to ruan the business?
How important is the name of the business?
Do you think the locazion of the business
is impertant?
How important is advertising or a gimntick?

8. Now design a plan {or the business.
Determine these factors:

name special features
location type of advertising
product or service slogan

decor sther considerations

B Class activity Presentyour plans to the class
Who has the best cencept?
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F] convERsATION

A @ Listen and practice.

Alice:
Eric:

Alice:

Eric:
Alice;

Eric:

Alice:

Eric

B Class activity Wbat are the “in” places in your city?
Do yon ever g¢ to any of thesz places? Why or why not?

What’s your favorite dub. Eric?

The Dewntown Club. They have great music,
and one nice thing is that it’s never crewded
That's funny. There'’s always a long wait
outside my favorite club. And 1 like it
because it’s absolutely packed most nights.
Why do you think it’s so paopular?

Well, it just opened a couple of months ago,
everythingis brand new and modern, and
there are lots of “hip” deople who go there.
it's called The Cesablanca.

Oh, right. It’s the new2st 4in" place. [ hear
the reasen people go there 1is just to be seen.
Exactly! Do you want %o go some night?

. 1 thought you'd never ask!

E) GrammaRr Focus

Oescribing features
A nice thing about The BDowntown Clud is the dreat music.
Anather nice thing is that it's never crowded.

Giving reosons
[ like The Casoblonca because it’s absoiutely pocked most nights,
it's 0 Populor because of the hip people.

The

reason people go there is just fo be saan,

A What feature or reason in column B explains the success of each thing in column A?
{More than one answer may ke possible.) Compare ideas with a partner.

A

ROV A WD

. The reason people eat so much fast food is

. One thing people like about Levi’s jeans is
Caca-Cola is populer worldwide

An impertant feature of supermarkets is |

. The thing people like about megastoresis .
. American Express cards are popular

B

. because of excellent advertising.

. the huge choice of products.

. that prices are generally low.

. to save time.

. that they last for a long time.

. because you can use them almost

T A0 oM

anywhere.

B Pair work Suggest two more reasons for each success in part A.
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Unit 12

m LISTENING Radio commercials

cLagH

two speqa) features of each place?

AUOHO . B @ Listen again. What slogan is used to advertise each place?

ONLY

CATCHY SLOGANS

A Pair work Losk at these slogans from advertisements.

What products do yeu think they are advertising? §_J
| think it might be used 1o

adverise.. . ..
© This could be from an
ad for..
Th' i i e s e .
Wheee’s Your Mlﬂﬂ',h87 where do you wornt fo 9o fodoy? isisusedin...ads

B Class activity Compare your suggestions. Then check your answers in the appendix
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WRITING

A Cheose one of the preduets discussed in this unit,
Make notes abeut the best way te sell the product. Then
write a composition, using these phrases to help you.

A picture’s worth a
In order to sell . .. there are three important things thousand words
How effective is
adver:ising? Tum to
pages IC-16
and IC-17.

to consider.. . Fustofall .. . Next . ..

B Group work Read one anether’s compositiens. What.is good abeut
each one? Can you give any suggestions to improve them?



The right stuff

Lkl READING

“Come alive with Pepsi!” ampafgn. The campaign was
highly suessful in the United States. and Pepsi
trandated its slegen literally for its internatienal
campaign. As it turned out, Pepsi was pleading with
Germans te “Come out of the grave™ and telling
Chinese that “Pepsi brings your ancesters back: frem
the grave”

@ther titnes, the problem involves pictuns and
paceping, A smling. round-cheeked baby has lelped
sell eoundess jars of Gerber baby food. So when Gerter
marketed its products in Africa, it kept the picture of the
baby on the jaz What Gerber didn’t realize was that f13
many Afriean countnes, the picture en thejar shows
what the jar hesin it.

f a business wants 10 set its prod

had better do some market reseaceh first. Thisisa
lesson that many companies —inciuding senie large
Ametican corpurations — have learned the hard way.

Sometimes the preblem is in the name. When General
Motoss in¢roduced its Chevy Nova inte Latwn Americd,
it everiooked the fact that No va in Spemish means “it
dessry't g0 Sure enough, the Chevy Nova neves went
anywhere in 1 atin America.

Even cultural and 1eligious factors — and pure
coincidesice — can dso be involved, Thom McAn shaes
have a Thom McAn “sgnatue” inside. To people in
Bangladesh, this signature looked like Arabic saipt for
the word Allan. [n Bangladesh, feet are epasidered
Sameimes it's the slogan that doesn’t work. 20 unclean and Musbms felt the eomparty was 1nsulting
company knows this better than Pepsi-Cola, with its God's name by having people walk en it.

A Read the article, Then loex at these statements and check (/) the correct answer.

1, The Ford Fiera didn’t sell well in Spain. where fier& means “ugly old
woman.” Ford’s problem was similar to that faced by:
General Mosors. Gerber. Pepsi. _ Thom McAn.

2. Braniff Airline’s “Fly in lezther,” intended to promote its comfortable
seats. came out in Spanish as “Fly with no clothes on.” This problem
was similar te that of:

General Mators. Gerber. Pepsi. Thom McAn.

B Group work Talk about these questions,

1. What londs of information should a company have before it advertises
and sells its products in a foreign country?

2. Think oft wo products from your country: one that would sell well
areund the world, and one that might not sell well areund the world.
Why would one sell well, but not the sther? What changes would make
the second product sell better?
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