listening bank

TV - any time, anyplace, anywhere

.

You ng fo listen fo o radia feature discussing o new way 1o watch TV pregrammes on the

! T!'&'e'-:apeaker.in_t(a_nﬁews'hvgintmsﬁy experts - asking for their opinions and predictions.
Us?enﬁq.hg_jamrqmgs_«_mawﬁmes' s you need to and answer the questions below. The
recording is on the MulliROM of the back of this Student's Book.

1 Which of the following companies are not
ntioned in the Interview?

Joost Amozon Gmaill  Skype Yahoo!
MTV  YouTube CBS MNBC  MySpoce

2 Match the letters (o-e) with the
descriptions (1-5) from the recording.
o2

under-25 age group

16-24yearalds

3

nder 30s
el — - 4 Match the words and phrases (1-8) with
the age group that is seeing the biggest the definitions (a-h).
changs in the way that TV is watched

- Q00T

1 brainchild

2 the age group that most downloads TV = : ‘
pragrammes 2 toenvisage

3 the age group that Joost might be most 3 quaking in your boots
popular with 4 1o meef sth head on

4 entepreneurs behind the Joost idea 5 toget betind sth

5 fhe annual percentoge increase in the 6 proliferation
number of people no longer watching TV 7 iobe iddied with

3 Mark the sentences true (T) or false (F). 8 o have sb onside

1 Jopr._? intends To.be more stnuctured than o 1o shoke because you are very fightenad
axisting TV websites. R

2 Skype hos revolutionized the way peopla o imagine what will happan In the future

3 SHckEe el R Soss it c o give sth your support
The Femcomi ool i d an idea or invention of one person or g

think Joost will succeed.
- small group of people
i i
4 Skype will evertually be merged wifh Joos e the sudden increase in the number or

armount of sth

o

5 Louren MeCall suggests that TV companies

are likely to do business with Joost f  be full of sth. especially sth bad or
unplecsant
f
L I:h::ni;bl:;he under 253 only walch four b Vhfenom e¥s il R TR
7 Anil Ramesh suggests Jaost will face the h fo have the support of sb for an idea or
same legal issues os music sites. propascl

& The inteniew suggests that conventional
tetevision will never be replacad, Over to you

1 Do you use VolP instant messaging. or
watch TV on the Internet? If so, how

satistactory is the experience?

2 Hos increosed customer choice (i.e. any
time, anyplace, amywhare) affected the way
you now do business?

SIS

businass one : one na



