They say that it takes a village to raise a child. During

the writing of this book | came to realise it that takes

a village to do just about anything worthwhile. | have
worked with so many wonderful people in Australia, New
Zealand and England over the past 25 years and each has
influenced me and my approach to teaching and learning
in 5o many ways. 5o, to all the people in my village, | say

a very warm thank you. To all of the editors and staff at
Cambridge University Press who helped shape this book
along the way, | say the warmest thanks of all. I'd especially
like to thank Barry Tadman, Emily Hird, Tony Garside

and Barbara Thomas for all their help and the wonderful
suppart they offered.

Pauline Cullen
The author and publishers are grateful to the following
revi for their valuable insights and suggestions:

Alex Case, South Korea; John Irving, UK; Fiona Wattam,
UK; Jane Weller, UK
the followi

The authorand p dg g
sources of copyright material and are grateful for

the permissions granted. While every effort has been
made, it has not always been possible to identify

the sources of all the material used, or to trace all
copyright holders. If any omissions are brought to our
notice, we will be happy to include the appropriate

ach on

Llictk 1 Xk
S AC

The Australian National University, College of Medicine
Biology and Environment for the adapted text on p.10
‘Study pinpoints the price of popularity’ by Stephanie
Hawhke, 2009; Diana Pabst Parsell for the adapted text
on pp.15-17 ‘Remnants of the past: high-tech analyses of
ancient textiles'2004; Professor Jack Ng for the adapred
text on p.23 "Toxic cocktail risk exaggerated' 2007; The
Washington Post for the adapted text on pp.25-27, ‘The
new apple a day selling the health benefits of enriched
‘phoods’ By Margaret Webb Pressler, 2004; University of
Illinois and Kirk Erickson for the adapted text on p.29
'Video gamers: size of brain structures predicts success'
by Diana Yates, 2010; Swinder Janda for the adapted

text on pp.35-36 ‘Shopping experiences would differ

if businesses applied customer loyalty study findings’
2010; City University of New York for the adapted text
on pp.37-39 ‘American advertising a brief history’ from
History Matters, American Social History Productions,
Inc; The adapted text on pp.40-41 The kingdom of the
divine’ by Jim Frederick, 2004; National Geographic for the
adapted text on pp.51-53, "Swarm theory’ Peter Miller/
National Geographic Stock, 2007; New Scientist for the

174

Acknowledgements

adapted text on p.55 "Why are the sun and moon the
same size in the sky?' by Marcus Chown, 2009, ©2009
Reed Business Information - UK. All rights reserved.
Distributed by Tribune Media Services; New Scientist for
the text on pp.63-65 'Social networks: the great tipping
point test’ by Mark Buchanan, 2010, ©2009 Reed Business
Information - UK. All rights reserved. Distributed by
Tribune Media Services; Harvard Business Review for the
adapted text on pp.93-95 ‘Companies and the customers
who hate them’ by Gail McGovern and Youngme Moon
June, 2007; p.105 'Prehistoric man went to the movies’
courtesy www.cosmosmagazine.com; The New York
Times for the text on pp.107-109, "Modern art shows

its age, summoning modern science’ by Miles Unger, ©@
2001 The New York Times. All rights reserved. Used by
permission and protected by the Copyright Laws of the
United States. The printing, copying, redistribution, or
retransmission of this content without express written
permission is prohibited; The adapred text on pp.114-116
excerpt from ‘The pigeon as art critic’ by Dan Brooks

and Edward A. Wasserman, Originally published at

httpe/ fwwowseientificamerican.com/farticle.cfmlid=che-
pigeon-as-art-critic (September 22, 2009). Reproduced
with permission. Copyright ©2009 Scientific American,
Inc. All rights reserved; The adapred texts on p.123 and
p.128 '|ELTS Task 2 Writing band descriptors’ and ‘IELTS
Speaking band descriptors, Reproduced with permission
of the IELTS Partners.

The publishers are grateful to the following for
permission to reproduce copyright photographs and
material:

Key: t = top, ¢ = centre, | = left, r = right, b= bottom

Alamy/@ National Geographic Image Collection for
p.41; © Jack Sullivan for p.86 (tl); Corbis © Haruyoshi
Yamaguchi/Sigma for p.80 (bl); Getty Images & for

P86 {tr); Science Photo Library/)im Reed Photography
for p.80 {bl); Jim Edds for p.80 (be); Hydrohelix/Look

at Sciences for p.86 (cl), Martin Bond for p.86 (b);
Shutterstock/2009fotofriends for p.80 (tl), mmm for p.80
(tc), Byelikova Oksana for p.80 (tr), Brian A Jackson for
p.86 (cr), Losevsky Pavel for p.100.

lustrations: Adrian Barclay, Clive Goodyear

Designed and typeset by eMC Design Ltd



