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[3](1)One area of the U.K. music industry is growing, however. (Z)Lixge-
event sales have tripled since 2004, and since 2008, revenue from concerts
has exceeded that from album sales. (3)Each year, major music festivals ét-
tract bigger crowds, and many newer festivals are also growing fast. <4)The
Latitude, a festival that began in 2006 with an audience of 12,000, drew neér-
ly three times that number in 2011. (5)Though festivals can generate high
profits from sales of food, alcohol, and goods, losses in other areas of the 1n
dustry outweigh these gains. (6)People in the music business are trying to
adapt to the shifting landscape, but there are undoubtedly more hurdles
ahead.

FFICheck ! O triple (B)) 32743 cf. double (Eh) 21&ic#4% [ revenue
(&) A, IXA = income & expenditure X []exceed (&) ~% E[% = outweigh
[Jattract (&) 5|2FES. (A%&) £H5 =draw []audience (&) BE. Bk

[ generate (B)) £#AHT. fEV T = produce, create [] profit (£&) FlZ& = gain
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Woman: Is there a gas sﬁation
marked on the map, Keith? Were
almost on empty. ;
Man: Let me see ... Yeah, weé‘re in
luck. You need to turn left at the
next junction. :
Woman: OK. How far is it? -
Man: Only about a mile. Watch out
for that pothole!

Woman: Don't worry, I see it!

Man: Looks like there's construction
ahead, too, so you'd better; slow
down. H

Woman: Keith, will you cut 1t out"

Just navigate like I asked you.

Man: I was only trying to help.

Question: Why is the woman an-
noyed with the man?
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#ACheck !

[Jcutout ~%X&H3 = stop

[lletmesee Z—&. 5—A (ERICT SICEZSNEVEDOXH)
[Jjunction (&) XZsm = intersection, crossroads [ ] watch out S#%{fl7% = be careful
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