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Woman: Honey, the new nelghbors

are driving me crazy. : :
¥ L]

Man: Because their musms alw.ays
so loud? :
Woman: Yeah. It

through the apartment walls.

comés rilght

Man: But they seem nice: enmigh
They probably just don't neallz& we

can hear it. :
Woman: Maybe we shoul& call the
apartment manager :

Woman But itd be embarrasémg
knocking on their door.

Question: What does the man de-
cide to do?

i, HLLBl-oBLTELBRE
SADBPITFTESEBPLLRYZES 7
o
B FEPIDBIB SRS ?
T F) ko TN—POBEBRLICEZ
ATLBD X,

B THEBOLALBRLWETE
R, ZHELBICVHIATSoTI L
R VTRV RAM L,

T TR POBEANCEFHLHH
fwvrd Lhiiwvnbia,

B BEEESEFH LN EER)
o
ZE:TH, 72/ v 7 FT501KMN
55 b,

Bk Rk L, #E1R B0, KL
DEVEIIZTH L,

2 Bz szickoin
»n?

‘ O realize (8 &f3<. & TLVB = notice, be aware
[J embarrassing (7¥) HKITBKO%E. I EDODFEN
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*ﬁnTL'C‘:‘%fP B#3T think it'd be better for us to speak to them
face-to-face. L BTV %, ZOHEMNIN doitE WIHI BHEDORSIZE Y., M
BEEBALFEL LIIT SLPRENE 2 50T, BI4E R,
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Woman: Thanks for watching me
practice my sales presentationé, Ben.
What did you think? :
Man: I was impressed. Your graph-
ics are persuasive.
Woman: Did I include too many
charts? :

Man: Not at all. They supporti your

*

points and really show our ccz)mpa-
ny’s strengths.

Woman: I thought maybe Id over-
done it.

Man: No, but you could cut ydur in-
troduction a bit. Try to keep the to-
tal time to under 20 minutes.
Woman: Got it. Let's hope I make a
good impression on the clients.

Question: What does Ben suggest
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ZHE RV, REDTS LYV OHBRT
ANTHYAEH, EEIE?
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the woman do? LTwaHh?

ﬁii[Check! [ persuasive () B8 HH%H3 = convincing [+ persuade (&)
FM/EEB3] Ooverdo (B FLVT&ES. #5RT S Oclient (&) BE. B51%E

1 BRZVL2D2ELT,

2 dokTTTRANS,

3 FLEVFELT B,

4 BB S ICFEEERENAZ 5.

W KHEEAOTLE Y ORETHEES BT ETORWAES B
BRICHEoTWAE L) A5, BHEIEERL TRV, LA, ffidyou

could cut your introduction a bit. Try to keep the total time to under 20
minutes.& 7 F/X4 AL TWABDT, ZhEEL T &/ BIRBSIERE,
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YR=>4 Part2 No.4~5

[ZZUZh-R)
Getting the Message

[11(1)Will e-mail soon be a thilng of
the past? (2)Sheryl Sandberg, ;Chlef
Operating Officer of a major social-
networking site, recentl:y tc}ld a
conference audience that she thinks
it will. (3)Sandberg was reierring to
the fact that more teenéger;s are
now communicating with e;achéother
through "

rather than by Sending; e-mails.

social-networkii}g ésites
(4Research by the Pew Internét and
American Life Project suggesté only
11 percent of American teeniagers
communicate with friends via e-mail
(5)Most prefér the
instant and informal style of siocial-

on a daily basis.
networking sites.

[2](1)But critics of Sandberg are
not convinced e-mail will die. (2/They
believe it is still a necessary tool for
businesses needing to communicate
online in a more formal way.
(3)Although teenagers may continue
to use e-mail less, they argue, it is
unlikely that businesses will do the

same.
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