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G1 Reading & Speaking Practice Lesson #18

Story
Greenwashing

In recent years, eco-friendly products have become
increasingly popular. But can we really trust the
claims that manufacturers make about their products
being beneficial for the environment? According to
research, most of these claims are in fact deceptive.
This practice, known as “greenwashing”, usually
involves promoting a product by focusing on a single
positive aspect while ignoring greater negative ones.
An example of this would be a product that releases
harmful chemicals into the environment being touted
as containing recycled material. Even though the
product may contain recycled material, it is also far
from eco-friendly.

Greenwashing distorts consumer’s perception of
products using misleading claims so that they no
longer know which is eco-friendly. Consumers who
mistakenly purchase products thinking they are
making a positive impact on the environment may
later become bitter upon realizing they have been
deceived. They are likely to become cynical and
avoiding legitimate eco-friendly products thinking
that all such claims are lies. Consumers want to
believe that their purchasing decisions will have the
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greatest possible impact on the environment. It is
then essential part of this equation that consumers

have accurate information about which products will

have a positive impact. Manufacturers must be
forced to disclose all relevant information for

consumers to realistically make informed purchasing

decisions. Only once this is done can truly eco-
friendly products gain a competitive edge.

Vocabulary Practice

»¢ Try making sentences using these vocabulary words.

tout: =+ 2 realistically: 4o

Reading Comprehension Questions
*¢ Find the answer in the text. Try answering the questions yourself

before skipping to the sample answers.

1. What has research found about eco-friendly
claims?

2. What does greenwashing usually involve?
3. What is one example of greenwashing?

4. What may happen when a consumer upon a
consumer realizing they have been deceived?
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5. What must happen for truly eco-friendly products
to gain a competitive edge?

Your Thoughts

#¢ Give your own opinion about these questions. Try answering the

questions yourself before skipping to the sample answers.

6. Why is greenwashing bad for the environment?

7. Do you think a lot about whether the products you
buy are good for the environment?

8. Do you think you can benefit the environment by
choosing different products?

9. Do you always recycle the products you use?

10. What lesson can we learn from this story?

Sample Answers

1. It has found that most claims that manufacturers
make about their products being beneficial for the
environment are deceptive.

2. It usually involves promoting a product by
focusing on a single positive aspect while

ignoring greater negative ones.
Copyright ©Surely Work Ink. DL &M {5 FHEE (1
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. An example is a product that releases harmful

chemicals into the environment being touted as
containing recycled material.

. Consumers who mistakenly purchase products

thinking they are making a positive impact on the
environment may later become bitter upon
realizing they have been deceived.

. Manufacturers must be forced to disclose all

relevant information for consumers to realistically
make informed purchasing decisions.

. Because it disguises products that are bad for the

environment as being good for the environment.

. No, | don't. While | would like to avoid products

that are bad for the environment, | don't think
much about it when | go shopping.

. I don’t think one person can make much of a

difference. | think it requires laws requiring all
manufacturers to make better choices when they
make products. In the 1980s there were issues
with the ozone layer because of CFCs and when
the government banned manufacturers from
making products with CFCs it stopped the
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problem.

9. No, I don't. | just sort my trash as is required by
the city. | don't have any ability to do more than
that.

10.We should always be skeptical about what
advertisers say about the products they sell. Their
job is to get us to buy their products no matter
what. Even claims about being good for the
environment could be misleading.
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