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There is a new 3 generation of people who * admire
miniature % sculptures, from 4 pottery to dolls. This means
that companies that make their products in miniature size
could quickly take control of that market. According to
market research, many people interested in 42 miniatures
watch a lot of popular television shows. Companies should
therefore put advertising on television between * segments
of these shows ¢ at any cost. Success could be % guaranteed
if the right people were targeted in the right places, * in
other words, in situations such as 7 customers attending
art shows for miniature items, for example.
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