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In many countries, Christmas is, above all, a time for giving presents,
either out of affection or from 'a sense of obligation. Recently, though,
a new trend in the 2observance of this custom has 3come into fashion
in the United States. Nowadays, many young people do not *confine
themselves to giving presents to other people — they also give them
to themselves. In fact, according to a recent survey. over 70 percent
of people between the ages of 18 and 24 buy themselves Christmas
presents. Many older people, however, *disapprove of such behavior,
regarding it as a Shreach of the Christmas spirit. Even when they do
not see it as 7morally wrong, older people ®feel too inhibited to spend
money on presents for themselves. #Youngsters, however, °feel no
objection to doing so.

One reason is simple. As they do not yet have children themselves,
they can afford this extra "expenditure. Another reason, though, is

s generational. This generation grew up '2amid ®numerous consumer

goods at a time when the economy was "flourishing. *Accustomed
to receiving presents frequently from their parents, they continue to
erave new possessions after they have grown up. Moreover, when they
spend money on others, they feel they 7deserve some ¥compensation
themselves. 910 sum up, this new custom is not so much the sign
of a moral #*flaw in younger people as a ?'testimony to the fact that
they grew up at a time when both money and new consumer goods
2ahounded,
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3. Christmas Shopping

P a sense of duty

1 a sense of  mEE

obligation ® a sense of responsibility (MEE
bservanhce B compliance
Cx OHDEY (~@)M5F(of) M observe (Z57¢ %@
[obzézrvans] R®12) @ observation (8%)
3@ come into ¥ come into vogue
fashion PRy T

: P limit, restrict
@ #{~2) MR [EE] ¥ (to)
# confinement (8535

ap confine
[leanfirn]

. i »object to, be against
—~ 2 = ~
su disapprove of | ~[CRBIRIBAS approve of ~ (~%FET2)

@ disapproval (F#8L)

¥ viclation, infringement
5= B @& hkmyERh BERYTS
(briaf? i @ observance (257)

61 breach

: Pethically wrong
P EERICEEEST
& morally [ethically] right

7@ morally wrong

Popn s DENIBRERLS
50 feel inhibited @inhibit (ZMEIT2), inhibit A from doing (AH
~FAOEMHTE)
sl youngster P young people, adolescent, teenager
figstacl =& [ elderly people (&)

10 feel no objection | ~¥42m% £ -/=C G

to doing ®obiject 1o doing (~F2ZLIZRHTA)
1@ expenditure b spending
Dikspénditfar] HE, i income (WA, revenue (#A)
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120 amid P among, amongst

[amid] : @ ~0ORI, ~ICEEShT
134 nUmMerous P alot of, alarge number of, countless
[njtzmaras] Z8® B number (#)

140 flourish » thrive, prosper
4 [fsnf) RRID, AUTS

P be used to doing

152 (be) accustomed B L RTIE

L domg ® get accustomed to doing (~74ZLiziliha)
1611 crave : b desire

[kren] ! @ zEEMLAS (to do) | & craving (8%)
o deserve i ol

[dizaurv] ® You deserve it! (E&Ba51)

1810 compensation

FEM . #fE(®) % compensate
[kalmpanséifan] a

B in short, in brief, in a word, to make a long

B0 SWA YD story short, to put itin a nutshell

EWT5L
b fault, defect
2001 flaw
i KRG T flawed (ZiEDO®HS), flawless (R
A (o] L oL, TAES)
- : P avidence, proof; witness
K SEsU NNy @ (~0) i (to) ; BEE
(testamouini] | W testify # testimonial (FEH®, FHk)
P be abundant
o2 abou!:ld i @BINTLS, SLv & abundance (2E)
[abaund] { % abundant (2E%)
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