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Radio broadcasters have long wanted to update the method of collecting data

about their listeners. The goal is to have more accurate information about who
1s listening to broadcasts and when. But the industry may have got more than
it bargained for with a recent innovation that is challenging long-held beliefs
about listener habits.

Further Questions&/

A

1) What have radio broadcasters long wanted to do?

2) What is the goal of collecting data about radio listeners?
1)
2) ALE "u;.“"’

Since the 1960s, broadcasters have analyzed listener statistics using the
so-called paper diary method, where members of selected households are asked
to write down the stations they listen to each week. Critics argue that this
system 1s overly dependent on people’s memories and so creates an excessive

margin for error. They also say that it is too slow as results are only published
(i) 4E () o

quarterly . The new ratings system, which was test in the United Kingdom
and the United States, relies on the Portable People Meter (PPM), and allows

rating firms to collect data more efficiently. The device, worn on the
B (%) Zxn

participant’s belt, detects 1naudible signals in broadcasts that identify the
radio stations. At the end of each day, the PPM is connected to a computer and
transmits data to the ratings company for processing. Ratings can be produced
monthly, which should be excellent news for broadcasters and the advertising
industry.
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10. 3) What do critics say is the problem with the paper diary method?
11.

12. 4) How does the PPM work?

13.

4. 3)

15, 4)

(catch someone off guard T) ~®DRE

16. However, the new data has caught everyone off guard. Surprisingly, it was
found that most listeners are working people. What is more, these people listen
more on weekends than previously believed, and less than was expected during
the morning “drive time.” Another finding was that more people listen to the
radio than previously reported. While this sounds like good news, it also

appears that people frequently switch channels, and that total listening time
HE (bATEW) ©

per person is lower than was assumed. This is problematic for broadcasters
who must justify advertising fees that no longer match their audience figures.

Further Questions&Z2 @.

17. 5) What was surprising about the new data?
18.

19. 6) Why might more people listening to the radio not be good news?

21, 5)
29. 6)

23. The results are shaking up an industry already worried about increasing
KT (29 2<8L)

competition from Internet radio stations, which allow advertisers to gain fast,
reliable information about listeners’ habits. Media buyer Christ Caldwell

(keep somethlng on its toes T) ~

broadcasters to respond to the needs of listeners and advertisers. Some U.S.
stations are already changing formats to include more popular music styles

like rock to improve ratings. Advertisers are also rethinking—while their total
RE (29 2K)
ad budgets for radio may not have changed, the way in which they are

spent has.

Further Questions&A driolel

2.. 7) Why are radio stations worried about increasing competition from Internet
radio stations?
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25.
26. 8) What are some U.S. stations already doing?

217.

05 7)

20, 8)

30. In the United Kingdom, PPM trials by Rajar, the British media ratings body,
were recently abandoned. Rajar believes the struggling commercial sector
cannot afford the additional costs, and that the new system has problems.
Critics believe many people forget to wear the PPM, especially in the morning.
They also argue that there are not enough participants in the trials to meet
industry standards for accuracy. There is, then, clearly a long way to go before
the PPM will be used worldwide. Nevertheless, radio executive Steve
Sinicroppi believes the new system can overcome the obstacles. He hopes, for
example, that achieving acceptable sample sizes will help broadcasters and
advertisers have “more confidence in the ratings.”

Further Questions&A dTiole]

s51. 9) What does Rajar beheve about the PPM system?
32.

33, 10) What does Steve Sinicroppi hope the PPM system can do?

34, Z a0\
35. 9) 70050905,
36, 10)

JToIE]

eV~ Choose the correct answer from these choices. B

3. (38) What is one advantage the PPM has over the previous method of
collecting data?

39.

s0. 1. Listeners can use the PPM to help them recall what they listened to during
the day.

41. 2. The device collects and transmits personal information about the
individual listening to the radio.

s2. 3. Data from the PPM can be analyzed at the exact time the listener tunes in
to the radio.

13. 4. The information collected can be processed more efficiently enabling the
more frequent release of ratings.
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57.
58.
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62.
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(39) What has become clear based on the data obtained from the PPM?

1. Radio advertisements are more effective at reaching their audience than
broadcasters had realized.

2. The number of radio listeners is higher than was thought, but people listen
for shorter time periods.

3. People are listening to a more limited number of radio stations than was
shown by the old data.

4. Weekend listening figures are set to suffer as weekday mornings become
the peak listening time.

(40) What does Chris Caldwell think will be one consequence of the new ratings
system?

1. Radio stations will make a greater effort to broadcast content that people
want to listen to.

2. Radio stations will turn to other media, such as the Internet, to reach a
greater number of listeners.

3. Advertisers will increase the amount of money they are willing to spend on
radio ads.

4. Advertisers will be given less advertising time as radio stations make room
for more music programs.

(41) The author of the passage feels that widespread adoption of the new ratings
system will take time because

1. the U.K. trials suggest there is a disagreement between Rajar and the
commercial radio stations regarding the system.
2. cultural differences between PPM users in different nations will cause

problems with the consistency of ratings.
FHPE (2L HHW)
3. the wvalidity of results has been questioned due to the insufficient

number of people involved in trials.
4. volunteers who took part in trials of the system reported that the PPM
failed to function properly.

Review Questions @

1) What have radio broadcasters long wanted to do?

Radio broadcasters have long wanted to update the method of collecting data
about their listeners.
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2) What is the goal of collecting data about radio listeners?
The goal 1s to have more accurate information about who is listening to
broadcasts and when.

3) What do critics say is the problem with the paper diary method?

Critics argue that this system is overly dependent on people’s memories and so
creates an excessive margin for error.

4) How does the PPM work?

The device, worn on the participant’s belt, detects inaudible signals in
broadcasts that identify the radio stations.

5) What was surprising about the new data?

Surprisingly, it was found that most listeners are working people.

6) Why might more people listening to the radio not be good news?

People frequently switch channels and total listening time per person is lower
than was assumed.

7) Why are radio stations worried about increasing competition from Internet
radio stations?

Internet radio stations allow advertisers to gain fast, reliable information
about listeners’ habits.

8) What are some U.S. stations already doing?

Some U.S. stations are already changing formats to include more popular
music styles like rock to improve ratings.

9) What does Rajar believe about the PPM system?

Rajar believes that struggling commercial sector cannot afford the additional
costs, and that the new system has problems.

10) What does Steve Sinicroppi hope the PPM system can do?

He hopes that achieving acceptable sample sizes will help broadcasters and
advertisers have “more confidence in the ratings.”

s2. fAZ%:(38) 4 (39) 2 (40) 1 (41) 3
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83.

Radio broadcasters have long wanted to update the method of collecting data
about their listeners. The goal is to have more accurate information about who
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1s listening to broadcasts and when. But the industry may have got more than
it bargained for with a recent innovation that is challenging long-held beliefs
about listener habits.

Further Questions&A

84.
85.

86.

87.

88.
89.

90.

1) What have radio broadcasters long wanted to do?
2) What is the goal of collecting data about radio listeners?

Since the 1960s, broadcasters have analyzed listener statistics using the
so-called paper diary method, where members of selected households are asked
to write down the stations they listen to each week. Critics argue that this
system 1s overly dependent on people’s memories and so creates an excessive
margin for error. They also say that it is too slow as results are only published
quarterly. The new ratings system, which was test in the United Kingdom and
the United States, relies on the Portable People Meter (PPM), and allows
rating firms to collect data more efficiently. The device, worn on the
participant’s belt, detects inaudible signals in broadcasts that identify the
radio stations. At the end of each day, the PPM is connected to a computer and
transmits data to the ratings company for processing. Ratings can be produced
monthly, which should be excellent news for broadcasters and the advertising
industry.

Further Questions&A @

3) What do critics say is the problem with the paper diary method?
4) How does the PPM work?

However, the new data has caught everyone off guard. Surprisingly, it was
found that most listeners are working people. What is more, these people listen
more on weekends than previously believed, and less than was expected during
the morning “drive time.” Another finding was that more people listen to the
radio than previously reported. While this sounds like good news, it also
appears that people frequently switch channels, and that total listening time
per person is lower than was assumed. This i1s problematic for broadcasters
who must justify advertising fees that no longer match their audience figures.

Further Questions&A @

91. 5) What was surprising about the new data?
92. 6) Why might more people listening to the radio not be good news?
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93.

The results are shaking up an industry already worried about increasing
competition from Internet radio stations, which allow advertisers to gain fast,
reliable information about listeners’ habits. Media buyer Christ Caldwell
believes the new ratings system will keep radio on its toes and force
broadcasters to respond to the needs of listeners and advertisers. Some U.S.
stations are already changing formats to include more popular music styles
like rock to improve ratings. Advertisers are also rethinking—while their total
ad budgets for radio may not have changed, the way in which they are spent
has.

Further Questions&A driolel

94.

95.

96.

Further Questions&Z2

97.
98.

99.

100.

101.

102.

103.

104.

7) Why are radio stations worried about increasing competition from Internet
radio stations?
8) What are some U.S. stations already doing?

In the United Kingdom, PPM trials by Rajar, the British media ratings body,
were recently abandoned. Rajar believes the struggling commercial sector
cannot afford the additional costs, and that the new system has problems.
Critics believe many people forget to wear the PPM, especially in the morning.
They also argue that there are not enough participants in the trials to meet
industry standards for accuracy. There 1s, then, clearly a long way to go before
the PPM will be used worldwide. Nevertheless, radio executive Steve
Sinicroppi believes the new system can overcome the obstacles. He hopes, for
example, that achieving acceptable sample sizes will help broadcasters and
advertisers have “more confidence in the ratings.”

dTlofc]

9) What does Rajar believe about the PPM system?
10) What does Steve Sinicroppi hope the PPM system can do?

Lol

*Choose the correct answer from these choices. Bz

(38) What is one advantage the PPM has over the previous method of
collecting data?

1. Listeners can use the PPM to help them recall what they listened to during
the day.

2. The device collects and transmits personal information about the
individual listening to the radio.

3. Data from the PPM can be analyzed at the exact time the listener tunes in
to the radio.

4. The information collected can be processed more efficiently enabling the
more frequent release of ratings.
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. (39) What has become clear based on the data obtained from the PPM?

1. Radio advertisements are more effective at reaching their audience than
broadcasters had realized.

2. The number of radio listeners is higher than was thought, but people listen
for shorter time periods.

3. People are listening to a more limited number of radio stations than was
shown by the old data.

4. Weekend listening figures are set to suffer as weekday mornings become
the peak listening time.

(40) What does Chris Caldwell think will be one consequence of the new ratings
system?

1. Radio stations will make a greater effort to broadcast content that people
want to listen to.

2. Radio stations will turn to other media, such as the Internet, to reach a
greater number of listeners.

3. Advertisers will increase the amount of money they are willing to spend on
radio ads.

4. Advertisers will be given less advertising time as radio stations make room
for more music programs.

(41) The author of the passage feels that widespread adoption of the new ratings
system will take time because

1. the U.K. trials suggest there is a disagreement between Rajar and the
commercial radio stations regarding the system.

2. cultural differences between PPM users in different nations will cause
problems with the consistency of ratings.

3. the validity of results has been questioned due to the insufficient number of
people involved in trials.

4. volunteers who took part in trials of the system reported that the PPM
failed to function properly.

121, iR (38) 4 (39) 2 (40) 1 (41) 3
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