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GP1 Reading & Speaking Practice #12

Story
Click, Shop, Delight

Supermarkets are starting to sell products on the
internet, making it easier for people to shop from the
comfort of their homes.

By selling products online, supermarkets create a
convenient shopping experience. People can browse
through a wide variety of items and order what they
need with just a few clicks. Online shopping allows
customers to avoid long lines and crowded stores, saving
them time and effort. Supermarkets offer home delivery
services, which means the groceries can be brought right
to the customer's . It's like having a personal
shopper!

Shopping online also gives people the opportunity to
read reviews and compare prices, helping them make
decisions. Supermarkets ensure the quality
and of the products they sell online, so
customers can trust that they are getting good products.
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Selling products on the Internet allows supermarkets to
reach more customers, even those who live far away
from the physical store. This trend benefits people with
challenges or those who may have difficulty
going to the store, as they can now shop easily online.

So, with supermarkets selling products on the internet,
shopping has become more convenient, accessible, and
enjoyable for everyone!

Vocabulary Practice
% Try making sentences using some of these vocabulary words.
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Reading Comprehension Questions

% Find the answer in the text. Try answering the questions yourself
before skipping to the sample answers.

1. How can shopping online be a convenient shopping
experience?

2. How can shopping online save time and effort?

3. How is shopping online like having a personal
shopper?
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4. How can shopping online help people make informed
decisions?

5. How does selling products on the Internet allow
supermarkets to reach more customers?

Your Thoughts

% Give your own opinion about these questions. Try
answering the questions yourself before skipping to the
sample answers.

6. Do you shop for groceries online?

7. Why is being able to shop online important?

8. Which benefit of online shopping in the article seems
most useful to you?

9. Is there any downside to online shopping?

10. What lesson can we learn from this story?

Sample Answers

1.People can browse through a wide variety of items and
order what they need with just a few clicks.

2.0nline shopping allows customers to avoid long lines
and crowded stores.
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3.Supermarkets offer home delivery services, which
means the groceries can be brought right to the
customer's doorstep.

4.Shopping online also gives people the opportunity to
read reviews and compare prices.

5.People with mobility challenges or those who may have
difficulty going to the store can now shop easily online.

6.No, I don’t. My nearest supermarket is very close to my
home and always open. But I do buy many other things
online.

7.Because there are people who may have trouble
getting to the supermarket and this allows them the
ability to buy the things they need in their daily lives.

8.Ithink being able to compare prices and getting more
information about products is the greatest benefit for
me.

9.You usually need to wait a couple of days after
ordering something to receive it.

10. Online shopping is a very convenient and accessible
way for people to shop for goods when going to the
supermarket is difficult or stressful.
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